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Martin Philpot – a highly creative heavyweight all-rounder

Based in the UK, I am a highly experienced and versatile heavyweight 
designer, an all-rounder, with skills ranging from conceptual identity 
design and creation to integrated brand design right through to 
designing AND building websites in HTML5 & WordPress. Passionate 
about finding the right tone of voice & creative impact for the huge 
variety of clients I have had the pleasure in working with.

I am full-time freelance and like mix up my client projects with agency 
freelance and contracting work. I am looking forward to working with 
fun, creatively-led and forwarding thinking brand design/web 
agencies and of course an interesting mix of projects. 



In a nutshell

Websites, Digital  
& Social Marketing 

WordPress design & build 

WordPress theme customisation 

Static HTML / CSS / UI+UX 

SEO optimisation 

MailChimp template design 

Social media graphics 

Brand & Corporate  
Communications 

Brand identity design 

Corporate brand development 

Internal communications & employee 
engagement campaigns 

Corporate collateral including stationery 

Brochures & environmental branding 

Exhibition graphics, events & promotional 
campaigns 

Powerpoint/Keynote template design 

Photo retouching 

Applications 

Adobe Illustrator 

Adobe Photoshop 

Adobe InDesign 

Keynote  

Powerpoint 

Dreamweaver 

Adobe After Effects 

InVision 



The Fold

Case Study



Acting as a senior freelance 
designer I worked with top London 
based agency The Fold on their 
Inmarsat annual report. I took their 
designs forward, creating new 
spreads, dividers, art working and 
Photoshop work for the front 
section of the report.

Skills_ 
Annual Report design 
Infographics 
Artwork 

Client_ 
The Fold





Six Agency

Case Study
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As the senior designer within a 
small team at Six Agency in Bristol, 
I was tasked with creating a brand 
pack to help inspire the global 
senior leadership team to fulfil the 
Babcock message to their own 
teams.  The initial conference pack 
was designed as a memorable 
keepsake with an inspiration tone.

Skills_
Brochure design
Brand comms collateral design
Digital Interactive PDF
Internal Comms

Client_
Six Agency
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The pack featured pull-out gatefolds, 
french folding and spot colours. 
Packaged in a presentation box complete 
with pens and moleskin notebook.
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The last stage of this creative work was to produce a 
story telling guide, aimed at marketing heads & seniors to 
help them understand the new focus of Babcock and tell 
their story to their own countries audiences.



Friend Studio



Worked within a large team at Friend Studio 
London to design, create and artwork the 
annual report for AirTel Africa. 

Work included layout design, infographic 
design and general artwork of the content.

Skills_ 
Annual Report design 
Infographics 
Artwork 

Client_ 
Friend Studio







I was involved in a large creative brand coms 
project for a global mining company.  

The concept was to create a new brand to 
publicise a new approach to extracting copper, 
copper production & mining. Work started with a 
name program and then that moved onto brand 
comms design and creative exploration. 

They symbol features 29 dots in circles, 
representing cyclic nature of re-using discarded 
copper ore and 29 being its atomic number.

Skills_ 
Naming 
Creative exploration 
Logo design 
Brand comms design 

Client_ 
Friend Studio







BrightSpace



Tokamak 

As an integral part of the creative team at 
BrightSpace Comms we created a new brand and 
website for Tokamak Energy. 

Tokamak Energy launched its brand with a video 
posted on LinkedIn, receiving high levels of 
engagement. 

Tokamak Energy has been shortlisted in the 
Transform Awards Europe 2023 for 'Best visual 
identity from the energy and utilities sector'. 
Winners will be announced in Q1, 2023..

Skills_ 
Brand design 
Brand comms collateral design 
Website design & build 

Client_ 
BrightSpace Comms

tokamakenergy.co.uk 

https://www.tokamakenergy.co.uk/


Petredec 

I worked within the small team at BrightSpace 
Comms to define a clear brand architecture for 
Petredec Group, its three divisions and sub-brands 
while also taking the opportunity to extend further 
assets to support the Petredec brand world.  

This involved looking at photography, evolving the 
use of its original logo to support the new divisions, 
while at the same time creating a clear narrative 
and story around the Group entity. Part of the 
process has been to bring together the firm’s ESG 
story, so that it can be communicated and shared 
to meet the demands of with stakeholders while 
showcasing their commitments in this area.

Skills_ 
Brand refinement 
Brochure design 
Brand comms collateral design 
Website design & build 

Client_ 
BrightSpace Comms

petredec.com 

https://petredec.com/


Plexus Law 

I worked within the small team at BrightSpace 
Comms to develop Plexus’ brand assets and create 
accessible brand guidelines. Together, these equip 
the marketing and communications teams with 
the right creative platform and tools to improve 
consistency and efficiencies.   

A new corporate website brings everything 
together and presents the new face of Plexus to its 
market and the stakeholders they need to influence 
and support.

Skills_ 
Brand refinement 
Brochure design 
Brand comms collateral design 
Website design & build 

Client_ 
BrightSpace Comms

plexuslaw.co.uk 

https://plexuslaw.co.uk/


Byfield Consultancy 

As lead designer within the team 
at BrightSpace Comms I worked 
to design the new brand identity 
that is confident and 
contemporary. The website has 
been built around a clear and 
consistent UX design centred on 
the proposition of “Reputation 
Counsel”. The team were keen to 
participate in the creative 
process and commissioned their 
own photography of iconic legal 
and London buildings.

Skills_ 
Brand design 
Brochure design 
Brand comms collateral design 
Website design & build 

Client_ 
BrightSpace Comms

byfieldconsultancy.com 

http://www.byfieldconsultancy.com/


Engine MHP

Various projects



Cancer diagnosis has fallen by 40% during the coronavirus pandemic 
and cancer care continues to be disrupted. A fear of healthcare 
settings has emerged. A far reaching, profoundly clear, cross cutting 
global campaign was needed to encourage people to return to the 
health systems that protect them.

I worked with the creative team at Engine to scamp out and then 
design ideas for a wide reaching campaign.  Work included headline 
writing & conceptual thinking, layout design which moved onto art 
direction and design work for banners and posters.

Skills_
Headline copywriting
Creative design & concepts
Art Direction
Art work

Client_
Engine MHP
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This project was to develop a campaign and look & feel 
to promote exposure for COPD. Their idea was to ask 
people to step in and talk up for those with COPD, when 
they themselves are unable.

My work with them was to come up with several 
concepts for the campaign to present to their client. 
This encompassed campaign logo design & creating 
ideas and layouts for ads & flyers.

Skills_
Headline copywriting
Creative design & concepts
Art Direction
Art work

Client_
Engine MHP



Introducing your 
MHP Communications team

Getting to
the point

Getting to the point with the MHP team

In this edition of ‘Getting to the point’ you will meet the faces 
and brains behind Engine|MHP’s leading policy and public 
affairs programmes, life-changing patient advocacy, and 
award-winning campaigns. 

Brilliant chemistry with our clients is something we take great pride 
in, so in acknowledgment of the inability to meet face-to-face, and 
to avoid the ‘awkward ice breakers’ over Zoom, we wanted to 
provide you with the means to truly get to know the people who 
would become part of your Sanofi team.

We wanted to tell you a little more about our skills and 
experience, and why we think this team would be a great 
match for Sanofi. We hope that by understanding what 
makes us tick, you will be able to visualise what we would 
be like to work with, down to how our skillsets slot into 
each and every element of a project.

Ultimately, we are more than just an agency – we’re a 
team of unique, gutsy and talented people who are 
committed to shifting the needle on vaccines policy 
and patient advocacy as part of your team. 

Senior Account Manager

Hinton
Jessica

What’s been your journey to where you are now?

After a short stint volunteering in mental health in Sri Lanka 
after my psychology degree, I quickly realised that a clinical 
career perhaps wasn’t my calling.  However, my eyes had been 
opened to the huge impact that tackling stigma and changing 
attitudes could have on the care of patients. I started working 
in Ketchum Health’s PR team in 2017 working on a range of 
communications campaigns for pharmaceutical companies, 
health charities and leading health technology providers. After 
dipping my toes in some policy work during my time at 
Ketchum, I moved to a more policy focussed role at MHP in 
October 2019.  

Tell me about a project that you have worked on and 
consider to be the most impactful?

I have a real passion for drawing attention to healthcare 
challenges that are, on the face of it, ignored. Last year I did 
just that for COPD, bringing together patient groups, 
healthcare professionals and leading respiratory academics to 
develop and publish a Patient Charter (in just seven months 
which was a feat in itself) to outline the challenges facing 
COPD patients and the care they deserve. The Charter 
reached leading respiratory organisations globally and has 
been translated into multiple languages. There is still a way to 
go but this Charter has opened the door to policymakers for 
our activity in 2021 and beyond. 

What do you like most about working at MHP?

Without sounding too cliché I would have to say it’s the 
people. On my first day at MHP, I remember being so 
impressed (and slightly intimidated probably) by how 
smart and enthusiastic every member of the team was 
when it came to the work that we do.  

Who is your role model and why?

This one probably requires no explanation, but it has got to 
be Michelle Obama. Her ability to stand up and campaign 
for what she believes in and not back down is truly 
impressive. 

What has been your lockdown passion project?

I’ve had a few… I started off aiming to read a book a month 
by setting up a book club with some friends (sadly we are 
only four books in, almost a year later…), baking (of course) 
and now aiming to run 1000km in 2021. 

“I started off aiming to read a 

book a month by setting up a 

book club with some friends.”

Design & create a creds deck for the MHP healthcare team to sell 
themselves to prospective clients.

Skills_
Creative design & concepts
Art Direction
Art work
Internal Comms

Client_
Engine MHP



Informa Group

Case Study



I have worked with Informa since its birth, I did in fact design 
their very first brand identity a long time ago. Now on their third 
re-brand (Luminous London) I have recently focussed on brand 
implementation projects. These have ranged from internal comms 
projects, wall graphics, internal branding and micro sites.

Skills_ 
Brochure design 
Brand comms collateral design 
Mircrosite design & build 
Wall graphics 
Internal comms branding



Brand comms 
Brand comms work for various global projects, 
such as wall graphics & café branding.



Internal comms 
Brand comms pieces for department 
initiatives & external sales pitches.



Alive with ideas

Case Study



Alive - Design Agency 

Hoarding graphics 
Worked in a team to design, create and artwork a huge set of 
hoarding graphics for Walthamstow Council, the project featured 
extensive Photoshop collage work at a very high resolution.

Skills_ 
Design & branding 
Art direction 
Photoshop 



Alive - Design Agency

My Green Home campaign
A campaign for Devon County council to promote its energy 
improvement grants to residents.

Skills_
Design & branding
Art direction



NATS

Case Study



I have worked with NATS over many years, including at 
least two versions of their brand identity. I have 
worked on advertising, exhibition graphics, band 
communications brochures, flyers and microsites.

Skills_
Brochure design
Brand comms collateral design
Mircrosite design & build
Wall graphics
Internal comms branding



Brochure design
Some of the many brochures I have worked on for NATS, 
including multi-lingual designs.



Internal comms 
Conceptual work for the internal 
promotion of a new way of working. 
Creative featured on flyers, 
Powerpoint & email banners.



PowerPoint & Keynote 



Investors deck

Skills_
PowerPoint 
Photoshop

Client_
Hidden Art



Investors deck

Skills_
Keynote
Photoshop
Illustrator

Client_
Whistle agency



Tech deck

Skills_
PowerPoint
Photoshop
Illustrator

Client_
Active Matters



Smaller projects

I have great experience over the last 10 years in working with 
start-ups and SME’s. These projects usually involved me 
designing everything from the initial concept, design and 
creating the brand identity right through to the website design 
& build - and everything in between.



Architypal
Are you an architect with a word problem?

This site was designed to show case Juliette Mitchells copy writing 
work for architects and how she helps them sell themselves and 
communicate what they do better

This project was shortlisted for the best website in 2022 for a 
consultant at the ARCHIBO awards 2022

Skills_
Design & branding
Art direction
WordPress website design & development

architypal.co.uk

https://architypal.co.uk/


Articulate Health 
Articulate health is the new home for copywriter Eleanor 
Stanley. I worked with her to devise the brand look for her new 
venture, articulate health – a brand aimed at helping the health 
sector in it’s communication, strategy and tone of voice. The 
website features sweet hand drawn illustrations that reflect the 
brand and attitude and smooth colour fades between sections. 

articulate.health/

Skills_ 
Identity design 
Website design 
WordPress design & development 
Illustration

https://articulate.health/


MAYA Productions website 
Maya Productions bring together organisations and individuals who passionately want their 
work to enable social change and racial justice in the arts. I redesigned their website with a 
beautifully and engaging design, featuring background videos as the hero sections on the main 
pages and lots of their fantastic photography. I also edited and mixed the video clips to create all 
the hero movies on the site. It was truly a fun and very rewarding project to work on.

Skills_ 
Website design 
WordPress design & development 
Video editing 

mayaproductions.co.uk

https://mayaproductions.co.uk/


The Glowing Company
Glowing Co is the new site for remote PA Morelle Pierson.  Starting her 
business during lockdown, I felt she needed an exciting & engaging brand to 
catch people’s attention and win business.

The typographic logo featured a subtle twist with the dot of the ‘i’ becoming a 
speech mark that linked with the letter ‘g’. A simple, elegant reference to 
communication.

Skills_
Design & branding
Art direction
Copy writing
WordPress website design & development

glowingco.co.uk

https://www.glowingco.co.uk/


Branding a music producer
Steve Williams is a musician, programmer, songwriter and mix engineer. 
A series of animated logo types were then created to lend difference and 
uniqueness to the site and help capture his creative and multi-disciplined 
approach, based upon the photos I took at his studio.

Skills_
Identity & stationery design
WordPress website design & development
Photography & retouching
Logo animation

stevenawilliams.uk

https://www.stevenawilliams.uk/


Freelance designer 

A highly experienced senior brand 
comms designer/artworker & 
wordpress designer/developer

Martin Philpot  +44 7875972029 
martin@puregraphic.design 
puregraphic.design

mailto:martin@puregraphic.design
https://puregraphic.design/agency/



