Martin Philpot
A highly experienced brand designer
Creative digital designer &
WordPress designer / developer
Martin Philpot +44 7875972029
martin@puregraphic.design
puregraphic.design

Martin Philpot – a highly creative heavyweight all-rounder

Based in the UK, I am a highly experienced and versatile heavyweight
designer, an all-rounder, with skills ranging from conceptual identity
design and creation to integrated brand design right through to
designing AND building websites in HTML5 & WordPress. Passionate
about finding the right tone of voice & creative impact for the huge
variety of clients I have had the pleasure in working with.
I am full-time freelance and like mix up my client projects with agency
freelance and contracting work. I am looking forward to working with
fun, creatively-led and forwarding thinking brand design/web
agencies and of course an interesting mix of clients.

Applications

Websites, Digital
& Social Marketing

Brand & Corporate
Communications

Adobe Illustrator

WordPress design & build

Brand identity design

Adobe Photoshop

WordPress theme customisation

Corporate brand development

Adobe InDesign

Static HTML / CSS / UI+UX

Keynote & Powerpoint

SEO optimisation

Internal communications & employee
engagement campaigns

Dreamweaver

MailChimp template design

Corporate collateral including stationery

Adobe Animate

Social media graphics

Brochures & environmental branding

Adobe After Effects

Motion graphics

Exhibition graphics, events & promotional
campaigns

InVision

Powerpoint/Keynote template design
Photo retouching

In a nutshell

Case Study

The Fold

Acting as a senior freelance
designer I worked with top London
based agency The Fold on their
Inmarsat annual report. I took their
designs forward, creating new
spreads, dividers, art working and
Photoshop work for the front
section of the report.

Skills_
Annual Report design
Infographics
Artwork

Client_
The Fold

Case Study

Six Agency
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As the senior designer within a
small team at Six Agency in Bristol,
I was tasked with creating a brand
pack to help inspire the global
senior leadership team to fulfil the
Babcock message to their own
teams. The initial conference pack
was designed as a memorable
keepsake with an inspiration tone.

Skills_
Brochure design
Brand comms collateral design
Digital Interactive PDF
Internal Comms
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The pack featured pull-out gatefolds,
french folding and spot colours.
Packaged in a presentation box complete
with pens and moleskin notebook.
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Our global blueprint
for strength

Our Purpose:

Your ideas
Your conversations
Your actions

Why is our Purpose
important?

Create a safe and
secure world,
together

6"/-@(#3(,A.(1%9.(,#(%22(!"#$%&"'()*

()*$+

!"#$%&'()*%#+,%#',-./%&#0%1(%#/")./#+,("2/,#-.$#$%3".&+(-+%#
+,%#3"(%#-/)4%5#'"..%'+%$#"(/-.)&-+)".#0%#.%%$#+"#*%5#
0%#,-6%#'(%-+%$#"2(#/4"*-4#*42%7().+#8"(#&+(%./+,9##

!"#$%"#&'()$)*&+,-.($/01$/)$)*-(2$,($,$3'4&,.1$5$/01$20)$
/'#6$/)$7'$4,22)#(8$92 ".-2)($,.7$'#-).2($"($,.7$&#':-7)($
(2#,2);-3$<'3"(8$92$0)+&($"($4,6)$7)3-(-'.($,.7$;"-7)($
):)#120-.;$/)$7'8$92$,+('$0)+&($"($3#),2)$,$().()$'<$4),.-.;$
,.7$=)+'.;-.;$5$2'$-.(&-#)$,.7$).;,;)$'"#$&)'&+)8$

:%#0-.+#;"2#+"#'"..%'+#0)+,#+,)&#*42%7().+#-.$#2&%#)+#+"#
9"#,
$-"#$
/2)$%#-.$#).&7)(%#;"2(#*2&).%&&#2.)+5#82.'+)".#-.$#+%-3&9#
#/1'
6#0
0/,,.
1.#1 2(
".

92$7-<<)#).2-,2)($"($<#'4$'20)#$="(-.)(()($,.7$0)+&($"($="-+7$
0-;0$,30-):-.;$2),4($,.7$#)+,2-'.(0-&($/-20$3"(2'4)#($20,2$
,#)$,+('$4'2-:,2)7$=1$'"#$,4=-2-'.8

#'1#.
"#7%1
53#1:#

78-.1
,/
.39/3 #3%"(
..*/3
9(
.81.
*,/+.

9"#,$"#$#/1'#
'1#."#7%
153#1:#

6#0
0/,,.
1.#1 2(
".

78-.1,/#3
.39/3..* %"(
.81. /39(
*,/+.

/3(2.
:.3%32(%.*#.'(+.-)*/,&(
+1%-.

/3(2.
:.3%32(% .'(+.-)*/,&
(
.*#+1
%-.
45%#-(&
(1)#:1%
#',"#:5'
5%"

?5/'5%"

6#""%
$#*%,/;.(

;1#."#$)
#$*(
&577
1%'"3#$)/"<#7"17/"@2"
)'%"
3#"=
<
71!"%"3 3#.5&()"
&&#!
#'1#3
<
"-"/17#' ,"%"#"-"
,"(%#'$/" %01)"#(&#
,%".3
()2/5
,(%32($.
)'&#'1#'
<( =01
+,(1*%-,/,"#:5//<#!3"3<#
"/:&/39(%3
.((
"#$%"A
2 .0$
.22/39(
2/;.*+/,&
?5&'1=
'(-#""%$#
"%&
*%,/#3(%3
;1#7%1-(
2(
3"#3
*/1.
$//0<#!" ""7#'"2,)(2
#$%"A
$/#")*()
<
""%()*#"
<
B7"%'(&"
#$)3#2%('
(2$/#&"%(2"&#
<

45%#(&(1)
#:1%#'
,"#:5
'5%"

;13$0<#
',"#!1
%/3#)""
3&#5&#=
1%"#',$
)#"-"%

6#""%
$#*%,/
;.(

45%#65%
71&"

6*.%,.
(%(+%:.
(%32(+.
-)*.(

?5/'5
%"

."#25%(1
5&
." C()3

<

#

"35
")*$*" 2"#15%#(=
#!(',#15 7$2'#1)
%#21== #',"#7/$
<( >.;
."#1
5)('("&<# )"'<#$)3
#."''"%#7
!#;.*3% /39(%32(*.1#
!"#$
%"A
%1'"2'<#&
3-.(9#%
*,/39(#3(
"+((
5771%'#
%0$/,/#)
$)3#
+(73;/*#3
0.3,%"'(?
#-/%"(%32
(

intOfStr

',()C
A15'21=
"&

21//$
.1%$

ength_A

3_AWK

.indd

." 215
%$*"15&

1

8(&&(1)&
(,#(

#"$$%&'

?1=
=5)('
("&#
;1#%

Babc

ock_

Blue

printOf

Streng

th_A3

_AW

-#33.-,
!"#!(// +(#1.3"&(%32
#$2,("-"
(%-,
#15%#-(&( +(1)*1#+.:)"
1)+
"&'(

;,()C

?1))"2'

D1

9,$'#&
522

"&&#/11C
=(&$:"'
&#/(C
&'%1)*'(
&5&'$()$ "
./"
#2$%"#$)
3#/"$%)
65%7
1&"
#6"%:1
%=()
6%()2(7/
-)+,#0. *
"&
*+'(#)*(1
.#1".'(#
)*(-#
00)3/,
/.+(

18/09/20
21 09:38

S
A3 po EE:
ster o
f our
globa
l blu
for str eprint
ength

"35
")*$ 2"#15%#(=
*"#!
7$2'#
(',#1
5%#21 1)#',"#7/$
<( >.
==5
;."#1
)('("&< )"'<#$)3#.
/39(%
!#;.
3
"''"%#
#!"#$
2
(*.1#
*3%37%1'"
%"A
*,/39(#
.(9#%
2'<#&5
<
3(%0
"+((
771%'
$/,/#)
#$)3#
+(73;
/*#30
.3,%"'
(?#-/%
"(%32
(

?,$)*"
#&'$%'&#
!('

,#015
7;.*&(/2.
%'(.;
.*&(-#3
;.*+%,/#
3'(.;.*&
(

!"#,
$-"#'
,"#$.
(/('0#'
1#2,$
)*"#'
,"#!
1%/3+

'"
1!)#E#3
45%#65%
"/(-"
%
71&"##*
/.3,+()+(
%+(#3.(!
*#)1(%32
(:#-)+.+
(

45%#6%()
2(7/"&#

;1#."
#$
&577 )#$*(/"<#7
"1
1%'"3
#$)3#" 7/"@2")'%
<
"3#.5
=71
!"%"
3#'1#3 &()"&&#!,
<
"%"#"
"-"/1
-"
7#',"
,%".3
(%#'$/" %01)"#(&#()
,(%32
)'&#'1
2
($.+,
#',"#: /53"3<#
<( =0
(1
*%
5//<#!
1"/:&/3
-,/-.
"#$%"
(((
9(%32
A
(.0$
.22/3
9(2/;
.*+/,&'
?5&'1
(-#""%
="%&
$#*%,/
#3(%3
;1#7%1
2(
-(3"#3
*/1.
""7
$//0<#
!"#$ #'"2,)(2$
%"A
/#")*
<
()""%(
)*#"B
<
7"%'(
&"#$)
3#2%('(
2$/#&"
%-(2"
<
&#
Babcock
_Bluepr

,"#!
!"#$
1%/3<#!"
%""&'(#)*
#=5&'#2
(+,*)-,)*
,$)*"#1
.(/+(-#0
5%&"/-"&
1"/-%
,.2'(%32
1.#1".'(
(4.5*.(
!" $%"# #)*(-)+,#0.
%"&"''()*
*+'(%32(#
)*(-#00
+#
)3/,/.+'(

45%#6%()
2(7/"&

?1=
=5)('(
"&
;1#%

>($,$+),7)#$1'"$.))7$2'$)*&+,-.?$+-:)$,.7$=#),20) '"#$
%"#&'()$-.$'#7)#$2'$-.(&-#)$1'"#$2),4($2'$(2#-:)$2'$,30-):)$-28

;13$
0<#',"
#!1%
/3#)"
"3&#5
&#=1
%"#',
$)#""%
>5'#'1#2
,$)*"#'

!"#,$"#',"#$.
(/('0#'1#2
,$)*"#'
,"#!
1%/3+

45%#6
5%71
&"

6*.%,
.(%(+%
:.(%32
(+.-)
45%#6
%()2(7
/"&

."#25
%(15&

."#C()
3#

',()C
A15'2
1="&

21//$
.1%$
'"
1!)#E
45%#6
#3"/(5%71
"%
&"##*/
.3,+()
+(%+(#
3
45%#6
.(!*#
%()2(7
)1(%3
2(:#/"&#
)+.+(

K.ind

d 1

8(&&(1
)&(,#
(

Our Approach:
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be curious

think :outcomes

!"
be kind

!"
collaborate

be courageous

own & deliver
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Interactive PDF
The concept was then re-designed into an
interactive PDF file for the rest of the
stakeholders. The PDF had editable sections
where every recipient could make notes and
comments during the conference, which was also
broadcasted worldwide via video.
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What will I do differently
to deliver better
outcomes for all our
stakeholders?

"

!

!
!"#$%&'(#)%"

!"#$%&$"'()#

"

!

!"#$%&'(%)#*+,"'&+$%"&,

!"#$%&$"'()#

!"#$%&$"'()#

%=.,,'&$'9-*%*:&'/:'.;*/'&3/&'9/)=%'

-(%)"#+."& %/$01

23$'4%

&-(,4 0*0$-/<,*1

!"#$%$&
'(%)*(+,,-./

#$%&'%())*%%+(,'
%&$-.*%'/-*'0$-/,1
23*4'&*/)3'(%'3$5'&$',.6*7'
53*&3*-'*89,.).&,4'$-'.09,.).&,47'

#$%&'#(()*+,&-.*&#/(01$&0+&2.*3*&2*&
*45*30*$/*&%*6*#(+&#$%&)*#3$ )*++1$+,
*89*-.*:)*%'/:;'9*-)*9&.$:%1'23*4'

(%'<$&3'-/&.$:/,,4'/:;'*0$&.$:/,,41'
23*4'%3/9*'(%'/%'.:;.6.;(/,%7'/++*)&'
/:;'3*,9'(%'&$'(:;*-%&/:;'%$)./,'

7$&8193&+(138:&8193&;#0$&/.#3#/(*3&;9+(&

>&$-.*%')/:'+$-0'&3*'+$(:;/&.$:%'$+'/:'
*:&.-*'5$-=9,/)*')(,&(-*?'&3*4'3/6*'
&3*'9$5*-'&$'<-*/=';$5:'</--.*-%7'

%1$*,&7%*#))8:&.*&13&+.*&20))&*45*30*$/*&
(.*&2#8,&<'+(#/)*+&/3*#(*&(*$+01$&#$%&

/:;'.:%9.-*'(%'.:'/'5/4'&3/&')$,;7'3/-;'
+/)&%'$+&*:')/:@&1'2$$'$+&*:'.:'<(%.:*%%'
5*'$:,4'&-4'/:;')$::*)&'5.&3'9*$9,*'
$:'/'-/&.$:/,',*6*,1'23.%'3*,9%'$&3*-%'
(:;*-%&/:;'53/&'4$('5/:&'&3*0'&$';$7'

<*3/6*1

8193&#9%0*$/*:&'*/#9+*&*=*381$*&
*45*30*$/*+&(.*; %#0)8,
>*3*:&819&/#$&0$(31%9/*&(.*&+(*5+&
#$%&(.*&#/(01$+&(#?*$:&2.8&(.*+*&
2*3*&+1&0;513(#$(:&#$%&(.0$?&#'19(&
(.*&*;1(01$+&819&2#$(&(1&)*#=*&8193&

23*'0$%&'9$5*-+(,'5/4'&$'
&3*.- <*3/6.$(-1

/:'.;*/'5.&3'/:'*0$&.$:1'
23*'<*%&'5/4'&$';$'&3/&'.%'<4'

1=*3/1;*,

8193&;#0$&/.#3#/(*3@+&6#(*,&A19&#)+1&
$**%&(1&*45)#0$:&+9'()8:&2.#(&(.*&
#9%0*$/*&+.19)%&.#=*&)*#3$*%&631;&(.0+&
+(138,&B.#(&2*3*&(.*&3*+9)(+&16&8193&
/.#3#/(*3@+&'*.#=0193&#$%&#/(01$+C&
B.#(&0+&(.*&;13#)&#$%&(.*&0;5#/(&1$&
8193&/.#3#/(*3&#$%&1(.*3+C&B.8&%0%&819&
(*))&(.0+&+(138&#$%&.12&/#$&0(&'*&9+*%&(1&
0$+503* 1(.*3+C

B.#(&%0%&8193&;#0$&/.#3#/(*3&)*#3$&
#'19(&(.*;+*)=*+:&)*#%*3+.05&13&(.*&
1(.*3&5*15)*&0$&(.* +(138C

8193&+(138:&#$%&2.#(&819&2#$(&(.*;&(1&
'*&0$+503*%&(1&%1,

A3*:'4$('&*,,'/'%&$-4'5*,,7'.&')/:'
)-*/&*'/:'.:&*:%*7'9*-%$:/,')$::*)&.$:'
<*&5**:'4$(-'/(;.*:)*'/:;'4$(-'

<*&&*-1

"#$%&'()
#+'*,'-*
#$*$.%*
+'/%#(

!"

!!

,:79%$,,(#,1'9*,'#1+2#:%',#%<),+?#

$%&'#()%'$#
*(#+%)#+,-#.#*)/(#0,,+#1'%&+2#
-'%),#)3,#4*56-*56#417,'(#*+#
)3,#!8""(#1+2#*(#-*2,9$#&(,2#
)%21$#*+#)3,#,+),')1*+:,+)#
*+2&()'$#.#)3*+6#;%&(,#%<#=1'2(#
*(#6+%-+#1(#>(,'*19*(1)*%+/#%'#
>,7*(%2*5

,153#7*,5,#%<#5%+),+)#1+2#7'%@*2,#
<,,20156#%+,#(),7#1)#1#)*:,?#A+#)%21$/(#
,+@*'%+:,+)B#-3,+#-,#2%+/)#19-1$(#
6+%-#>3%-#)3,#()%'$#,+2(/B#-31)#
,:79%$,,#',15)*%+#-*99#0,B#%'#-31)#

0%1()%(2$, #)

34, 62&#,.',
!?
7%*+)(D

1&2*,+5,I

K?

34, 5,$$6/,
*:7%')1+)?#A)#,+109,(#&(#)%#1@%*2#

!

$%&'#()%'$B#*)/(#*:7%')1+)#)%#1(5,')1*+#

0,?#A)/(#19(%#@*)19#)31)#$%&#<%':#(%:,#
3$7%)3,(,(#1'%&+2#-31)#7%((*09,#

!"#$%&'(%)#*+,"'&+$%"&,

#$%&'$&
($)*&+,&

6$,'+3,&60)'+3,&0--0,'3+8&080*0,'-9&'20&
6$,'04'&:$)&-3'5+'3$,;<&'20&+6'3$,&:$)&
'+-=;&+,>&'20&)0-58'7&

-'$).

3'- ,+))+'3F07

*+I

E
)3,

)3,#*+<%':1)*%+#(31',2#59,1'9$#',(7%+2(#
)%#,:79%$,,#+,,2(C5%+5,'+(#.#0,51&(,#
-,/',#*+#)%&53#-*)3#-31)#)3,(, 1',?

<'%:#)3,#%&)(,)B#1(#-,99#1(#-31)#,153#

E F31)#1',#)3,#*:7%')1+)#,9,:,+)(#%<#

L? F31)#2%,(#,153#1&2*,+5,#6+%-#
19',12$I
M? J%'#,153#5317),'B#5%+(*2,'#

-3,',B#-3$B#3%-G?
E H<#)3,(,#,9,:,+)(B#-3*53#1',#$%&#
:%()#5,')1*+#10%&)I#F3*53#1',#$%&#
9,1()#5,')1*+#10%&)I#=1+#$%&#%0)1*+#

<'&()'1)*%+?

'$&/0&1+)'&$(&'20&*34&($)&3'&
'$&/0&+ -5660--7

?,&@ABC-&D0+>0)-231&E0F08$1*0,'&

!"#%-.%+/"& $)%'0%)"#1

<3+45"+6"-$+%5-+$%"&,+(-#%&- 0&"'#6;

H*3'2&/0830F0-&'2+'&6$,'04'&3-&'20&080*0,'&

P23-&%388&/0&'20&*+3,&62+)+6'0)&$(&.$5)&-'$).7&

?,&G+58&H*3'2C-&IJKI&/$$=<&LD0+>&%3'2&+&
H'$).C<&20&04+*3,0-&2$%&80+>0)-&6+,&5-0&
-'$)30-7&D0'C-&8$$=&+'&'20&080*0,'-&$(&'20&
()+*0%$)=-&3,&*$)0 >0'+387

-0'&'20 -60,07
6)0+'0&+&-'+)' 1$3,'7
3,($)*+'3$,&'2+'&83-'0,0)-&$)&)0+>0)-&,00>&'$&
*+=0&-0,-0&$(&.$5)&-'$).7&?'&-2$58>&+8-$&-1+)=&
'203)&3,'0)0-'&+,>&*+=0&+&6$,,06'3$,<&-$&'2+'&
'20.&6+)0&+/$5'&%2+'&.$5&2+F0&'$ -+.7

'23-7
=3+450%+>)*5%+*-%+)#+%5-)& 70,;
?,&.$5)&-3'5+'3$,<&%2+'&$)&%2$&3-&'20&$/-'+680&

M$,'04'&,00>-&'$&+>>)0--&($5)&=0. N50-'3$,-9
%+#)3%(,#,9,:,+)(#$%&/',#:%()#5,')1*+#
23+45-&-+0#6+75-#+6"-$+)%+%08- 9:0(-;

%&)I
E J%'#,153#,9,:,+)B#3$7%)3,(*(,#

1#5&()%:,'#(3*<)B#1#+,-#7'%2&5)#
,)5?G?#A<#)3,(,#(5,+1'*%(#7'%@,2#)'&,B#
+,,2#)%

The last stage of this creative work was to produce a
story telling guide, aimed at marketing heads & seniors to
help them understand the new focus of Babcock and tell
their story to their own countries audiences.
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Friend Studio

Worked within a large team at Friend Studio
London to design, create and artwork the
annual report for AirTel Africa in early 2020.
Work include layout creative work as well as
infographic design and general artwork of
the content.

Skills_
Annual Report design
Infographics
Artwork

Client_
Friend Studio

I was involved in a large creative brand coms
project for a global mining company.
The concept was to create a new brand to
publicise a new approach to extracting
copper, copper production & mining. Work
started with a name program and then that
moved onto brand comms design and
creative exploration.

Skills_
Naming
Creative exploration
Logo design
Brand comms design

Client_
Friend Studio

Various projects

Engine MHP

Cancer diagnosis has fallen by 40% during the coronavirus pandemic
and cancer care continues to be disrupted. A fear of healthcare
settings has emerged. A far reaching, profoundly clear, cross cutting
global campaign was needed to encourage people to return to the
health systems that protect them.
I worked with the creative team at Engine to scamp out and then
design ideas for a wide reaching campaign. Work included headline
writing & conceptual thinking, layout design which moved onto art
direction and design work for banners and posters.

Skills_
Headline copywriting
Creative design & concepts
Art Direction
Art work

Client_
Engine MHP

RAISE

OUR
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VO I C E

This project was to develop a campaign and look & feel
to promote exposure for COPD. Their idea was to ask
people to step in and talk up for those with COPD, when
they themselves are unable.

!"#$%&'()%*+&(*&,()%&,
!"#$%&"'()(-.+(/012

My work with them was to come up with several
concepts for the campaign to present to their client.
This encompassed campaign logo design & creating
ideas and layouts for ads & flyers.

Skills_
Headline copywriting
Creative design & concepts
Art Direction
Art work

Client_
Engine MHP
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Getting to the point with the MHP team
In this edition of ‘Getting to the point’ you will meet the faces
and brains behind Engine|MHP’s leading policy and public
affairs programmes, life-changing patient advocacy, and
award-winning campaigns.
Brilliant chemistry with our clients is something we take great pride
in, so in acknowledgment of the inability to meet face-to-face, and
to avoid the ‘awkward ice breakers’ over Zoom, we wanted to
provide you with the means to truly get to know the people who
would become part of your Sanofi team.
We wanted to tell you a little more about our skills and
experience, and why we think this team would be a great
match for Sanofi. We hope that by understanding what
makes us tick, you will be able to visualise what we would
be like to work with, down to how our skillsets slot into
each and every element of a project.
Ultimately, we are more than just an agency – we’re a
team of unique, gutsy and talented people who are
committed to shifting the needle on vaccines policy
and patient advocacy as part of your team.

Getting to
the point
Introducing your
MHP Communications team

What’s been your journey to where you are now?

What do you like most about working at MHP?

After a short stint volunteering in mental health in Sri Lanka
after my psychology degree, I quickly realised that a clinical
career perhaps wasn’t my calling. However, my eyes had been
opened to the huge impact that tackling stigma and changing
attitudes could have on the care of patients. I started working
in Ketchum Health’s PR team in 2017 working on a range of
communications campaigns for pharmaceutical companies,
health charities and leading health technology providers. After
dipping my toes in some policy work during my time at
Ketchum, I moved to a more policy focussed role at MHP in
October 2019.

Without sounding too cliché I would have to say it’s the
people. On my first day at MHP, I remember being so
impressed (and slightly intimidated probably) by how
smart and enthusiastic every member of the team was
when it came to the work that we do.
Who is your role model and why?
This one probably requires no explanation, but it has got to
be Michelle Obama. Her ability to stand up and campaign
for what she believes in and not back down is truly
impressive.

Tell me about a project that you have worked on and
consider to be the most impactful?
I have a real passion for drawing attention to healthcare
challenges that are, on the face of it, ignored. Last year I did
just that for COPD, bringing together patient groups,
healthcare professionals and leading respiratory academics to
develop and publish a Patient Charter (in just seven months
which was a feat in itself) to outline the challenges facing
COPD patients and the care they deserve. The Charter
reached leading respiratory organisations globally and has
been translated into multiple languages. There is still a way to
go but this Charter has opened the door to policymakers for
our activity in 2021 and beyond.

Design & create a creds deck for the MHP healthcare team to sell
themselves to prospective clients.

Skills_
Creative design & concepts
Art Direction
Art work
Internal Comms

I’ve had a few… I started off aiming to read a book a month
by setting up a book club with some friends (sadly we are
only four books in, almost a year later…), baking (of course)
and now aiming to run 1000km in 2021.

Jessica
Hinton
Senior Account Manager

Client_
Engine MHP

What has been your lockdown passion project?
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Case Study

Informa Group

I have worked with Informa since its birth, I did in fact design
their very first brand identity a long time ago. Now on their third
re-brand (Luminous London) I have recently focussed on brand
implementation projects. These have ranged from internal comms
projects, wall graphics, internal branding and micro sites.

Skills_
Brochure design
Brand comms collateral design
Mircrosite design & build
Wall graphics
Internal comms branding

Brand comms
Brand comms work for various global projects,
such as wall graphics & café branding.

Internal comms
Brand comms pieces for department
initiatives & external sales pitches.

InformaTech microsite
I also designed & created an internal comms microsite to launch a
new arm of the company, InformaTech – aimed at current & new staff
from acquired businesses. Created from static HTML with animation,
infographics and videos.

Case Study

NATS

I have worked with NATS over many years, including at
least two versions of their brand identity. I have
worked on advertising, exhibition graphics, band
communications brochures, flyers and microsites.

Skills_
Brochure design
Brand comms collateral design
Mircrosite design & build
Wall graphics
Internal comms branding

Brochure design
Some of the many brochures I have worked on for NATS,
including multi-lingual designs.

Internal comms
Conceptual work for the internal
promotion of a new way of working.
Creative featured on flyers,
Powerpoint & email banners.

The Calendar
Printers

I worked with the great team at Chroma Print to re-design their
showcase website for their bespoke digital calendars.
The old site was dry and not very engaging so I decided to add a
real sense of fun & excitement, and created a hugely engaging &
dynamic site with which to draw attention and inspire. A lot of
showcase imagery was created to help inspire and enthuse,
using a mixture of carefully chosen photography and ‘real life’
scenes to add context.

thecalendarprinters.com

Skills_
Identity design
Website design
UX & UI design
WordPress design & development

I worked with the great team at Chroma Print to
re-design their showcase website for their bespoke
digital calendars.
The old site was dry and not very engaging so I
decided to add a real sense of fun & excitement, and
created a hugely engaging & dynamic site with which
to draw attention and inspire. A lot of showcase
imagery was created to help inspire and enthuse,
using a mixture of carefully chosen photography and
‘real life’ scenes to add context.
thecalendarprinters.com

Skills_
Identity & website design
WordPress website design & development
SEO optimisation & server setup

Art direction
The original site did not really display the product
very well, so I decided to give the calendars a much
more exciting & creating look to inspire and engage
with the audience. Mockups were created to show
the producers in context, and a much wider fun set
of photography was sourced to give the calendars
wider appeal.

Hero sliders
To add further impact, hero slider images were designed to
engage with the audience and lead into specify product
section pages.

Macbeth

Macbeth are a long standing client of mine, this project was to be a
re-design of the site I built in 2014 as well as designing their entire
brand identity. Since then they have grown by 200%.
Insurance is a people business, I encouraged Macbeth to embrace
a number of photoshoots over the years to capture their staff and
help give the brand its unique look. These has been valuable assets
for all their brand material and avoiding the use of stock shots.
My role was to design, art direct and create the UI/UX planning for
the entire site. I used InVision as the tool form which the developers
built the site from. The included detailed instructions on fonts,
colours and grid structure for all devices. I also art-directed a
couple of film sequences, used on the home & about us pages as
animated backgrounds.

macbeths.co.uk

Skills_
Identity & brand design
Photography & art direction
UX & UI design
Design & layout of all key pages
Over-seeing build by developers

Art direction
Macbeth have the luxury of commissioning lots of photoshoots,
negating the need for stock photography.

UX/UI
I worked hard on the UX/UI, creating
visual moodboards, then designing
workflows using InVision. I worked
directly with the development team to
design & art direct every page on the
website, making their build process
simple & efficient.

I have great experience over the last 10 years in working with
start-ups and SME’s. These projects usually involved me
designing everything from the initial concept, design and
creating the brand identity right through to the website design
& build - and everything in between.

Smaller projects

Architypal
Are you an architect with a word problem?
This site was designed to show case Juliette Mitchells copy writing work for
architects and how she helps them sell themselves and communicate what
they do better.
architypal.co.uk

Skills_
Design & branding
Art direction
WordPress website design & development

MAYA Productions website
Maya Productions bring together organisations and individuals who passionately want their
work to enable social change and racial justice in the arts. I redesigned their website with a
beautifully and engaging design, featuring background videos as the hero sections on the main
pages and lots of their fantastic photography. I also edited and mixed the video clips to create all
the hero movies on the site. It was truly a fun and very rewarding project to work on.
mayaproductions.co.uk
Skills_
Website design
WordPress design & development
Video editing

The Glowing Company
Glowing Co is the new site for remote PA Morelle Pierson. Starting her
business during lockdown, I felt she needed an exciting & engaging brand to
catch people’s attention and win business.
The typographic logo featured a subtle twist with the dot of the ‘i’ becoming a
speech mark that linked with the letter ‘g’. A simple, elegant reference to
communication.
glowingco.co.uk
Skills_
Design & branding
Art direction
Copy writing
WordPress website design & development

CAL Investments website
CAL Investments have been around a while, I was
tasked with re-designing their brand look and
website. Muted tones, simple clean and effortless
style make for a classy website for them.
calinvestments.co.uk/

Skills_
Website design
WordPress design & development
Illustration

Branding a music producer
Steve Williams is a musician, programmer, songwriter and mix engineer.
A series of animated logo types were then created to lend difference and
uniqueness to the site and help capture his creative and multi-disciplined
approach, based upon the photos I took at his studio.

stevenawilliams.uk
Skills_
Identity & stationery design
WordPress website design & development
Photography & retouching
Logo animation

Clarges Consult
Clarges Consulting is a very clean, simple, elegant brand designed
for the financial sector which i design along with a slick, simple and
elegant website & duplexed, file block business cards..
clargesconsult.co.uk

Skills_
Identity & stationery design
WordPress website design & development

Being a graphic designer at my core means I am able to use
my strong design skills to every digital project I work on. Here
are some of the many brand identities I have designed &
created over the years.

Identity design

Freelance
Digital designer
A highly experienced creative brand
designer & WordPress developer
Martin Philpot +44 7875972029
martin@puregraphic.design
puregraphic.design

