Martin Philpot

A highly experienced, creative brand &
presentation designer/artworker
& Wordpress designer/developer

Martin Philpot +44 7875972029

martin@puregraphic.design
puregraphic.design


mailto:martin@puregraphic.design
https://puregraphic.design/agency/

Martin Philpot - a highly creative heavyweight all-rounder

Based in the UK, I am a highly experienced and versatile heavyweight

design and creation to integrat

designing AND bullding websites iIn HTMLb5 & Word

designer, an all-rounder, with skills ranging from conceptual identity

ed brand design right through to

Press. Passionate

about finding the right tone of voice & creative impact ror the huge
variety of clients I have had the pleasure in working with.

[ am tull-time freelance and like mix up my client projects wit

freelance and contracting wor

. I am looking forwanrd to wor

fun, creatively-led and forwarc

agencies and of course an interesting mix of projects.

N agency

KINg with

INg thinking branad design/web




Applications

Adobe Illustrator
Adobe Photoshop
Adobe InDesign
Keynote
Powerpoint
Google Slides

Websites, Digital
& Social Marketing

WordPress design & build
WordPress theme customisation
Static HTML / CSS / UI+UX

SEQO optimisation

MallChimp template design
Soclal media graphics

INEN LS

Brand & Corporate
Communications

Brand identity design
Corporate brand development
Annual Reports

Internal communications & employee
engagement campaigns

Corporate collateral including stationery
Brochures & environmental branding

Exhibition graphics, events & promotional
campaligns

Powerpoint/Keynote template design
Google Slides deck design
Photo retouching



Emperor Group



ADNOC Annual Report 2025

| had a senior freelance designer
working with Emperor Groups team in
their Dubai office, working on
numerous Annual and Sustainability
Reports for their clients.

Skills_

Annual Report design
Infographics

Design & Artwork

Client_
Emperor Group




"During a year of
strategic growth
in assets, markets,
and capabilities,
ADNOC L&S
closed a record-
breaking IPO
while delivering
on domestic
growth, marine
decarbonization,
and maintaining a
100% HSE culture.”
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PURPOSE

O

Building upon nearly 50 years «

and maritime logist ervices, ADNOC L&S was
established in 2016 through the integration of several
ADNOC Group entities operating in Integrated
Logistics, Shipping, and Marine Services.
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WORLD-CLASS DESTINATIONS CONTINUED | R e N Y

Abu Dhabi City
Saadiyat Island

Abu Dhabi

Saqdlyat Islcmd
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Saadiyat Island is a strategic . —— I A0 Q8. S

—~—ll Faya
: ;, Al Soadiyat

e - Nouran
Living

priority in Abu Dhabi’s lifestyle

proposition, offering a blend nf

nature, culture and luxury. F "‘_
by white sand beaches, the isla '
is shaped by a low- dansit’.r, q 1
environmentally sensitive o
masterplan. Saadiyat is home to

the Louvre Abu Dhabi, the Zayed ,}e =
National Museumn, the Natural

History Museum Abu Dhabi, the
Guggenheim Abu Dhabi and the
Abrahamic Family House, as well -

as luxury resorts and wurld-clus_:é
educational institutions. '
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see world.aldar.com =
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Business Park
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Alder Annual Report 2025

Aldar's ambition is to create value
in society, strengthening

communities to cultivate healthy
and accessible places that inspire
everyone to live, belong and
sustain. The company develops

destinations through a fully
integrated approach, providing a

blend of high-quality property,

infrastructure and amenities to

encourage economic progress and
exceptional quality of life.
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Investment Case

Emirates Islamic Annual Report 2025

'I Forefront A Leader in Shariah- 3 Robust Financial Investing in Innovation 5 Socially Responsible
of the industry Compliant Banking Strength Driving and Technalogy Towards our Customers
Solutions im the UAE Performance to Drive Digitisation and Communities
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At a Glanca
The fastest growing Awards and Rocogition
Islamic bank in the UAE
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COIIectlve K oot Seborme Bank Aoyl fepost 2004 designed for individuals and small businesse The Bonker Islamic Euromoney Islamic World Finance
as well as large corporation Banking Awards Finance Awards 2023 Islamic Financa
i Awards 2023
Pro ress Emirates Iskamic is the third largest Islamic bankin
the UAE by total assets and is a publicly listed company,

wherain Emirates NBD holds a 29.9% stake
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Emirates Islamic Annual Report 2025

Rink Maragsmart

Ernirates islomic prooctively iientifes, monitors and
Mitigates O wide range of ks 1o the execution of i3
strategy ond business perdormonce. The Boank has
comprefenthng risk governancs and o

Iraarrirwnorics, wihich are reguiarty indewisd nd upsdotisd,
and implementid ot évery kel of the crgantsotion 1o
ansure that every lunction and employes is owore and
contributing to the mitigation of risk foctors.
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Chief Executive Officer’'s Message “ g e

F J |

Emirates Islamic strives to .

contribute towards society 1 E

by promoting fair and equal Bu"dlng VUIuel’

creation of wealth and ———

a prosperous economy:” Year After Year

o I"-hi.ll-f“ Customs finoncing r-‘l,.

+1M% pe=—r o

As the flagship Islamic banking arm of the
Emirates NBD Group and third largest Islamic
Bank in the UAE, Emnirates Islamic exceeded
all expectations in 2023, including our highest

ever profit.
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20 Years of Collective Progress
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20 Years of Transforming
Islamic Banking

For two decades, Emirates Islamic has been a driving force
behind the transformation of the Islamic banking landscape,
redefining what is possible through innovation and digital
excellence. The Bank has harnessed cutting-edge technologies
and a forward-looking strategy to deliver exceptional value for
customers, employees and society.
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Emirates Islamic ESG Report 2025
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Environmental Impact

At the Group, we are commitiad 1o supporting the transition
of our customers, industries, and markels toward o
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the MENAT (“Middle East, North Africa and Torkiye®) region,
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Emirates NBD ESG Report 2024
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Case Study

The Fold



Acting as a senior freelance designer
| worked with top London based
agency The Fold on their Inmarsat
annual report. | took their designs
forward, creating new spreads,
dividers, art working and Photoshop
work for the front section of the report.

Skills_

Annual Report design
Infographics

Artwork

Client_
The Fold
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Friend Studio



| was involved in a large creative brand coms project
for a global mining company.

The concept was to create a new brand to publicise
a new approach to extracting copper, copper
production & mining. Work started with a name
program and then that moved onto brand comms
design and creative exploration.

They symbol features 29 dots in circles, representing
cyclic nature of re-using discarded copper ore and
29 being its atomic number.

Skills_

Naming

Creative exploration
Logo design

Brand comms design

Client_
Friend Studio




: + With our partners, we're working on

«*  closed-loop supply chains that
epitomise the principles of the circular
economy, and redefining the world's
relationship with one of its most
valuable and versatile material - one that
future generations cannot do without.

We are creating a new, sustainable
source of copper.

nuton.tech

Ingenuity, collaboration
and innovation have got
us this Far. A better way
is possible. Nuton can
take us there,

QOur process promises the
sustainable, environmentally
benign source of copper
that's increasingly needed by
the creators of new,
low-carbon technologies

Realising an ambition

With our partners, we're working on closed-loop
supply chains that epltomise the principles of the
clrcular econamy, and redefining the world's
relationship with one of Its most valvable and
vargatila makadial = ane that Future generations
cannot do without.

Qur process promises the
sustainable, environmentally
benign source of copper
that's increasingly needed by
the creators of new,
low-carbon technologlies

We, with our partners,
are redefining the
production of copper.

A better way is possible.

Nuton can take us there. I"IUtOI"'I

nuton.tech

Nnuton




Realising an

Collaboration and
inventivness

nUtDn’i’?ééi::

L JBMES's Square /.\SJ:"“,BU[,5)_.),@”mton.:gﬁq

T +44 207781 2000

M +44 7899 123456

nuton.tech



dirtel

Worked within a large team at Friend Studio
London to design, create and artwork the
annual report for AirTel Africa.

Work included layout design, infographic design
and general artwork of the content.

Skills_

Annual Report design
Infographics

Artwork

Client_
Friend Studio
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Transforming
lives across Africa

O Digital transformation
O Financial empowerment

( Entreprencurship

O Education

Strategic report

Our strategy in action

®  Winning

.
network th
e e AT

oacross oll our markets

22,909

= network
== 1N Malawi

) See more Group KP1s
on pages 11-13

100%

of our sites are 4G
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In 2019, Malawi joined the growing list
of African countries where Airtel is the

top 4G provider — and is now one of the

few African countries where 100% of
our sites are 4G. In modernising our
network with reliable, high capacity
4G infrastructure, we're delivering on
our business strategy to increase data

consumption, as well as attracting new

customers and helping the Malawi
government achieve its goal of
extending information technologies
to the entire population.

Most of the over 18 million people in
Malawi live in rural areas (83%), and
businesses of all types are increasingly
expanding outside the cities, With 65%
of the country’s population under the
age of 25 and the use of smartphones
on the rise, there’s a fast-growing
demand for data and fast, reliable
connectivity everywhere.

sh

Ever since | started using Airtel,

| prefer it for voice and data over
other service providers. Not only
does Airtel have the widest
coverage in Malawi, but the cost of
making calls and data is way more
affordable than its competitors.

| prefer using Airtel, even when
making calls to numbers belonging
to other mobile network operators.

EZEMIEL MANGANIICT INFRASTRUCTURE & SECUSITY MANAGER.
BLANTYRE MALAWA

29

4G for all

To meet this increasing demand, we set ourseives the
goal of bringing quality and affordable 4G connectivity
to all Malawians, regardiess of where they live or work.
To do this, we neaded to axtend our 4G network bayond
the main cities. We had to anticipate customer desires
and needs and build a data network for the future.

And we had to raise awnreness around 4G - what Is it?
How can peopie upgrade? And why should they?
We've been working since 2018 to expand our 4G
nNfrastructure atross the country. This has invoived Dulang
WO NDNe routes SCross DOMDES iN AMCA, s1abishing resable
COMMecIvity Detween Malaam's mamn cities and noreasing the
NOre NEtWOrKS WIthin the aties. The Nnal Step was 10 expand
our 4G service Lo all of our existing Sites — we reached 1009%
Of ur Shes In September 2019, 8 123% INcrease Detween
March 2019 and March 2020

This latest expansion wars largely In rural ancas, Hringing our
WOrG-Class AG Senvice 10 Ml OF our Customers. Due to our
enhanced capacity and more 4G customers, 4G data usage In
rural areas grew by sixfold in 2019720, with urban usage rising
by 173% and overall 4G data usage in Malkaaw growing by
210% over the same period. Rural 4G deta usage was 21%
of our 4G cata total in 2019720

Encouraging upgrades

To deepen our 4G penetration, we had to make it quick,
easy and attractive for customers to securely upgrade
their phones.

S0, once we had our AG infrastructure in place, we began

to promote 4G through our destribution network and through
traditional and online advertising We ermphasised the speed
and refiabiity of the network, also promoting affordabie

4G phones through moblle outiets

Improvements all round

A3 0 result of oll of this hard work, we've seen overall
data usage jump by 63% in 2019/20, and overall data
revenus increase by 41.5% in 2016/20.

This shift to 4G also good for our custorme s and thelr
businesses. Malawians now have a fast and refiadie means
of accessing the intemet wherever they are — whather

for personal entertainment, learming or doing business

Our enhancad 4G NETWOIK IS NEIpING OuUr DUSINGSS CLSTOMErS
Of all types - NGOs, entreprenaurs, govemment Dodies,

SO DUSINGSS0%, SNTEIPISes — 10 WOrk more emciently and
expand INto new areas 1o take advantage of the 4G network

A 4G future

Wa're bullding on these successes and continuing
to move customers all over Malawi to 4Q.

Wa're working behing the Soenes 1o Increass our 4G capacity
and spead], whilé CONtINUING 1O Atract CUSTOMErs 1o 4G with
COMPEtIive Offers,

) For more detals of our strategy, soe pages 21-31
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Our market environment

A young and growing population. An expanding urban
middle class, and large rural areas with limited coverage.
Some of the least penetrated markets in the world, with
just 45% of the population owning one or more SIMs.
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Airtel Africa at a glance

We operate in 14 dynamic, underpenetrated
markets with good opportunities
for continued growth. - o
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BrightSpace



PR Forum - Creative concept design for the
PM Forum Conference 2023

PM Forum is the world’s largest and fastest
growing community for professional services
marketers. | worked as part of the team at
Bright Space Communications to devise a new
creative look for their 2023 conference. Taking
the theme of ‘Delivering stellar marketing &
client value in tough times’ we developed a
series of ai enhanced images that tackled the
question of man vs robot and how we see
marketing challenges being met in the future.
The vibrant tone of the imagery was coupled
with strong typography and colour scheme. The
work included the design & art direction of the
imagery, a 16 page conference booklet and
creative idea work for lanyards and the
microsite.

Skills_

Brand design

Brand comms collateral design
Website design

Client_
BrightSpace Comms

HARNESS THE POWER

WITHIN YOUR FIRM

pmforum

28.09.2023

e

| CLIENTRM

-

MARK BILSON
FOUNDER

y
S
WHid 3NOA NIHLIM
MIMOd SHL SSINUYH 544,

PM Forum Annual Conference

London. 28.09.2023 - 73

' HARNESS THE POWER
WITHIN YOURFIRM = sy

SEE THE IMPACT ON

28.09.2023
i




Gerald Group — Sustainability Report

Designed two large reports for Gerald Group
and its sister company MML to showcase their
suitability programme.

We are now in our second year of these two
reports, and will soon be moving onto other
projects with them.

Skills_
Report Design

Client_
BrightSpace Comms




Byfield Consultancy

As lead designer within the team at
BrightSpace Comms | worked to
design the new brand identity that is
confident and contemporary. The
website has been built around a
clear and consistent UX design
centred on the proposition of
“Reputation Counsel”. The team
were keen to participate in the
creative process and commissioned
their own photography of iconic
legal and London buildings.

byfieldconsultancy.com

Skills_

Brand design

Brochure design

Brand comms collateral design
Website design & build

Client_
BrightSpace Comms

Typography

& Reﬁrjed

Highlighting

Diod Cvinillic Light
Diodrum Cyrillic Reg
Diodrum Cyrillic Medium
Diodrum Cyrillic Semi Bold
Diodrum Cyrillic Bold

Reputation Counsel Building Protecting Supporting Reputation

Byfield provides reputation counsel to the legal sector
to build brands, protect reputations and support
litigation. Our work enhances clients’ businesses,

market perception and value.



http://www.byfieldconsultancy.com/

Tokamak

As an integral part of the creative team at BrightSpace
Comms we created a new brand and website for
Tokamak Energy.

Tokamak Energy launched its brand with a video
posted on LinkedlIn, receiving high levels of
engagement.

Tokamak Energy has been shortlisted in the
Transform Awards Europe 2023 for 'Best visual
identity from the energy and utilities sector'. Winners
will be announced in Q1, 2023..

tokamakenergy.co.uk

Skills_

Brand design

Brand comms collateral design
Website design & build

Client_
BrightSpace Comms

Were o weet Ak aohey
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https://www.tokamakenergy.co.uk/

Petredec

| worked within the small team at BrightSpace Comms
to define a clear brand architecture for Petredec
Group, its three divisions and sub-brands while also
taking the opportunity to extend further assets to
support the Petredec brand world.

This involved looking at photography, evolving the use
of its original logo to support the new divisions, while
at the same time creating a clear narrative and story
around the Group entity. Part of the process has been
to bring together the firm’s ESG story, so that it can be
communicated and shared to meet the demands of
with stakeholders while showcasing their
commitments in this area.

petredec.com

Skills_

Brand refinement

Brochure design

Brand comms collateral design
Website design & build

Client_
BrightSpace Comms

|

Deeply loyal and highly

motivated for five decades.

1980 + 1990
b Ly i d x g G mt ydury

Lird %,
® Levdon

1987 1993
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Flus sere pork st e
L ws b oy ond
Chas Sheucenr
AN s roeond
i
|
-

Quantifying the impact of Petredec’s LPG Trade

? Petredec

Bringing cleaner &

energy to power
progress

ding the way in bringing LPG, one
1e planet’s most promising cleaner
ces of energy, to those that need it

A 3 clearwe-Dureing! fuel, e nicreessd sdoplon of LFG as s enendy suoce [

-

43, 2.5. 15.

hectares saved metric tons

LPG is far marne Petredoc traded 6m Equivalent oo
cnergy concencroted tons of LPG in 2021, 1SOUCTion of over
than wood: annual saving the 15 miltton metric
per cophta cooking equtvolent of tons of CO,
requires £3 kginsteod  appeoximately 2.50

of 400 kg of wood hectares of foenst

Ho

mea

Qur Businesses Why LPG  Sustainability About Us News & Press  Contact

4.5yrs

VYLGC fleet age profile of 4.5 years vs an industry
average of 10 years.

11.7m

Petredec Global transported and supplied a
combined 11.7 million MT of physical LPG in 2022,

There is no cormmodily in the energy space where shipping
and trading are as interlinked as LPG. It is for this reason that
we de not think of curselves solely as a VLGC ship owner, or
as an LPG bader. Peliedec Global is an LPG value chain
company.

Jonathan Fancher, CFO Potrecdec Global



https://petredec.com/

Morris+Blunt

Skills_

Brand design

Brochure design

Brand comms

Photography

Website design

WordPress design & development

Morris + Blunt are an established bullding contractor in the
Thames Valley, they've been around for over 25 years and have a
strong reputation.

Due to the founders retiring & stepping down, a younger team
took over the reigns and worked with me to re-design their
brand and give them a new look from which they can tender for
new projects with. We introduced a vibrant lime green set
against muted tones of greys, new typography and styling has
given them a strong platform from which to propel the company
Into the future.

The work covered a brand new website, logo & brant identity,
newsletter templates, proposal templates, business canrds,
brochure and a photo shoot.



MORRIS + BLUNT

CONTRACT AWARD

REFURBISHMENT
OF JUBILEE AND
BEVAN BUILDINGS

BUILDING CONFIDENCE

0125 926 7378 T COM MORRIS + BLUNT

CONTRACT AWARD

REFURBISHMENT
OF JUBILEE AND

BEVAN BUILDINGS

BUILDING CONFIDENCE
MORRISANDBLUNT.COM

0118 926 7373 MORRIS + BLUNT




morrisandblunt.com

MORRIS + BLUNT

An established Principal Contractor, based in Berkshire,

specialising in both the public and private building
sectors, including new build, extension, and

refurbishment construction work.

A4k

Hal

1 1
“aad
: T
s
- ,“.'.’-;:,‘2
3 [ W=Vl
iy ~—icc
-
- =
. [ Gy
- £
J Tiand
- - 5
= ——
2
b
— ';‘ 3 =
= -— -
3 N
\~

M
<
i = |
E / I f-
- - —
DR VRN U S
3i . e 4
1) i
s s
i
-
!
ARt
™ A - -
- omn
e
-
i »t
£
- 1
\,x ~—

MORRIS + BLUNT

Ihe White Housa

A At h of Private Mesk

\

4

MORRIS +- BLUNT Homé  Abculus  Whatwedo Projects Néws  Contst

Projects

The Willink School



https://www.morrisandblunt.com/

MORRIS + BLUNT

Your collaborative construction partner for
the Thames Valley, defrvering new bulld and
refurbishment projects for the public and
private sectors.
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| met up with the team and photographed lots of shots
of them as | felt they were lacking a human element
to their branding, these were added throughout the

website.




Six Agency




Presentation Box

Concept Overview
Grey presentation
box which contains:;
Toolkit document,
Pen, Notebook &
Postcards.

Inspiring
Change

babcock

As the senior designer within a small
team at Six Agency in Bristol, | was
tasked with creating a brand pack to
help inspire the global senior
leadership team to fulfil the Babcock
message to their own teams. The
initial conference pack was designed
as a memorable keepsake with an

inspiration tone. Branded pens

babcock’

—
4

Skills_
Brochure design
Brand comms collateral design

Digital Interactive PDF e — = T s
Internal Comms

Client_
Six Agency

Blue Moleskin Notebook

babcock

Inspiring
Change

Tool Kit Booklet

Tool Kit Booklet

babcock

Inspiring
Change

Inspiring Postcards

Creating

a safe and
secure world
together

Collaborate




Section Dividers

Each of the five content
sections is separated by a
gate folded section divider.
Printed onto coloured
board, with a back-fold to
reveal hidden imagery.

Purpose and Principles

Creating

a safe and
secure world
together

Our global
business

Lead the

change

Colour section pages can easily help separate

out the individual sections - restricted to just using blue & green

Presentation Box
Thick grey box with
bespoke foil title &
logo on box cover.
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Moving forward as one Babcock

Section 2

The pack featured pull-out gatefolds, french
folding and spot colours. Packaged in a
presentation box complete with pens and
moleskin notebook.



babcock

Babcock
Storytelling

The last stage of this creative work was to produce a story
telling guide, aimed at marketing heads & seniors to help
them understand the new focus of Babcock and tell their
story to their own countries audiences.

Most successful
stories are moral.

They teach us how to live,
whether explicitly or implicitly,
and bind us together around
common values.

The most powerful way to
persuade people is by uniting
an idea with an emotion.
The best way to do that is by
telling a compelling story.

Segmenting
your story

Releasing messages in chapters
is not new — it’s been around
since Charles Dickens first
wrote the Pickwick Papers in
the 1800s and is widely used
today in the entertainment
industry — think House of Cards
or Breaking Bad. The process

is known as ‘serialisation’ or
‘episodicstorytelling’.

Breaking messages down into bite-
sized chunks enables you to engage
employees earlier and more often.

By factoring in ‘breathing room’

you allow your audience to absorb

each piece of content and provide
feedback one step at a time. In today’s
complex and ever-changing business
environment, when we don't always
know ‘how the story ends’, what
employee reaction will be, or what
other news is being shared at the same
time, the ability to do this is increasingly
important. It enables us to avoid
backtracking on messages and ensure
the information shared clearly responds
to employee needs/concerns — because
we're in touch with what these are.

When considering how to deliver
your story, it's important to ascertain
what you know about your message
from the outset, as well as what each
target audience’s likely response will
be. It's also vital that you form some
hypotheses around what possible
changes could crop up that would
influence your message.

Persuading with a story is hard. Any
intelligent person can sit down, make
lists and design an argument using
conventional rhetoric. However, it
demands vivid insight and storytelling
skill to present an idea that packs
enough emotional power to be

truly memorable.

As individuals we use stories to make
sense of the world, to tie together our
experiences and perceptions. They

give us the context we need to discover

and own things for ourselves, moving
us both rationally and emotionally.
They shape us as individuals, affect
the identity of our friendship groups
and help us to understand social
norms. They influence the way we
think, feel, act and behave.

Introduction

Stories can form the foundations of an
entire workplace culture; they have
the power to break down barriers,
rectify negative situations, capture

our imaginations, illustrate our ideas,
and inspire us in a way that cold, hard
facts often can’t. Too often in business
we only try and connect with people
on a rational level. This helps others
understand what you want them to do,
but if they’re not emotionally engaged,
it isn’t enough to actually change

their behaviour.

When you tell a story well, it can
create an intense, personal connection
between your audience and your
message. Effective storytelling can
change opinions, inspire us to achieve

goals that we didn’t think were possible,

and demonstrate how we can change
things for the better.

Splitting your story into incremental chapters (rather
than delivering the entire message all at once) ensures

transparency. Your audience have time to listen and digest

the information you’re giving them.

How to use it

To break messages into an effective
series, consider the following points:

The message

What is the primary goal of
the message?

What are the important elements of
the message? (i.e. who, what, when,
where, why, how).

Of these elements, which are you
most certain about? Which are you
least certain about? Can you obtain

greater certainty around any of these
before your first message is sent out?

For each element, hypothesise

2-3 scenarios that could change

or influence the message (e.g.

a customer shift, a new product
release, an executive departure,
etc.). If these scenarios proved true,
which elements of your story would
need to change?

The audience
1.Who is the target audience?

2.What is the target audience
currently working on? What major
issues are they engaged in?

3.What does each audience know
about your story already?

4.For each chapter, consider
what uncertainties might cause
confusion or frustration.

Write an outline for your story, focusing
on those elements you're most certain
of and are least likely to change given

unexpected scenarios. Next, restructure

your outline to ‘chapter format’ so that
the most certain pieces of information
are in the first chapter, and less certain
information appears in later chapters.

8

Constructing your story

Action (or task)

Every great story has action: ups and
downs, setbacks, conflicts, failures
and battles. The action is where we
experience defeats and learn lessons.

In your story, your main character must
‘do’ something — what is needed to be
done. Ideally, he or she will experience
a setback, failure, or problem along
the way. Obstacles create tension and
forge an important connection with
your audience, because everyone
experiences them daily.

Here, you can introduce the steps

and the actions taken, why these
were so important, and think about
the emotions you want to leave your
audience feeling — perhaps inspired by
how the challenges were overcome.

How to
form an

engaging
story

A good story is like a recipe
- certain ‘ingredients’ need
to be part of the mix for it
to be asuccess.

Result

At the end of your story, you reveal
your main character’s fate. You also
need to explain, subtly, what the
audience should have learned from this
story. What were the results of your
character’s behaviour and actions?
What is the moral and the impact on
your character and others? Why did you
tell this story and how can it be used to
inspire others?

Reflection

What did your main character learn
about themselves, leadership or the
other people in the story?

Here you give your listeners the
message you want them to learn from
your story, and what you want them to
be inspired to do.

There are many storytelling frameworks,
but fundamentally, all great stories
contain certain essential elements: the
context (or situation), the action (or
task) and the result.

In CWR’s Leadership Development
programme, the STARR framework
was introduced using Situation, Task,
Action, Result and Reflection to guide
its narrative.

In Paul Smith’s 2012 book, ‘Lead with a
Story’, he examines how leaders can use
the CAR structure to tell better business
stories. Let's look at the elements of the
frameworks in more detail.

Context (or situation)

Smith believes that context is the element
most neglected by leaders. Without
context, your story may confuse or bore
your audience. By setting the scene you
create a start point.

The context provides the background
information that listeners or readers need to
make sense of your story. It should also spark
their interest and make a connection, so that
they care about what you have to say.

Context needs to address four key questions:

1. Where and when does it take place?

Set the scene early. Functional information
gives vital building blocks to help people
understand what you go on to say. Introduce
the main character and describe the time,
place and people involved.

7

Constructing your story

2. Who does the story centre around?

This will be the main character of your story.
Why are they important? Again, this is vital to
set the scene.

3. What does your main character want?

What is their agenda? What goal are they
looking to achieve? Think about your own
feelings on this.

4. What might get in their way?

In your situation, what or who is the obstacle
or challenge that they need to overcome to
make their goal happen? Again, think about
how to include your own feelings on this — it
will help your audience to empathise and
draw themiin.

As you think about how to tell your story,
plan how you’ll answer these four questions.
It’s also important to be authentic, especially
when you tell a personal story.
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i informa

| have worked with Informa since its birth, | did in fact design their
very first brand identity a long time ago. Now on their third re-brand
(Luminous London) | have recently focussed on brand implementation
projects. These have ranged from internal comms projects, wall
graphics, internal branding and micro sites.

@ informa

Relnvent 2019

Staying Small
Growing Bigger

Skills_

Brochure design

Brand comms collateral design
Mircrosite design & build

Wall graphics

Internal comms branding




Brand comms
Brand comms work for various global projects, such
as wall graphics & café branding.

‘Conectando
pessoas

L

maa



@ informa

We don't just say we're specialists,
we live it. Passionate about specialist
T markets, we share perspectives,
Champlonmg understand influences, empathise
the Specialist with challenges and have the
freedom and autonomy to make
expertise count.

Internal comms
Brand comms pieces for department initiatives &
external sales pitches.

«)j informa «)j informa Communications «)j informa

' Global Support hy gt:ﬁ)iﬁen
Pulse Update g

W 7 W0 ) informa «)j informa Expenses Team | Global Support
informa

Informa Markets Expenses
Update Action required - BSM




Informa+Penton

Corporate collateral work for a company merger

Penton®

GROWING AND INNOVATING TOGETHER

INFORMA'S GUIDING
PRINCIPLES

While sach Informa Division has its own distinct culture and values

or all oun

QIMers

and with each other

Messages from David and Stephan

Welcome to Informa

Penton and Informa Historles

Informa'’s Divisions

Divistonal Leadership

Inferma’s Guiding Principles

People and Culture

What Happens Next?

Transitioning Into Divisions

Integration Timeline

Whar Doos This Maan For Ma?

Key Contacts
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Informa Shanghai

Wall graphic for their new Shanghai office
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Engaged employees are more likely to

stay with the company, reducing turnover e‘“
and the associated costs of hiring and

training new staff.

) - ENHANCE MOTIVATION:
. R s Pr ' . Employees feel more motivated and enthusiastic
- : ‘ _ ; about their work by participating in fun and
: o A (s T e challenging activifies.

CREATE CONNECTED; lNSPIHED AND ENERGISED EMPLOYEES.

ZoielLogic

Skills_
PowerPoint template

Client_
Alive With Ideas

‘break down barriers an'
members.

IMPROVE COMM unnu
IMovemem ﬁax ﬂ&“v fomcte nan verk:-a!
commumca '

| e St . Callabor ctivitie '
iag e R S A camaradel
The benefits of our bespoke sessions: ' irk

We'offérinfiovative ~.~.-'-::n|'k5"‘ur"np; that use movement and

Introducing




Helping art lovers
become art
investors

Investment Proposal

HIDJ:N

Investors deck

An opportunity to invest in a successful and
fast growing multichannel art gallery chain,

occupying a unique place in the UK market

Skills_
PowerPoint
Photoshop

Client_
Hidden Art

= =
v
v

4

Investors joining now will have the
opportunity to be involved in an
exciting business with a clear plan
for accelerated growth, leading to a
potential exitin 5y ears

The opportunity

The Hidden team

fund accelerated growth by expanding to
20+ galleries and related opportunities in
preparation for exit in 5 years

Chris Kendall

An avid art fan since childhood Cheis
founded Hidden in 2016 following a career
leading businesses in digital publishing in
Government and private sectors

CCIH

Chiris is driven by a desire 1o change the
way paople gwn and acoess rare and
collectable works of art

Educatad at Charterhouse School following
which Poppy completed & BA in English
Literature, followed by an WA in Fine Art
bath ai the Linnersity of Bristol

Az Dperations Director Poppy is
respansible for the efficient rumning of the
bussness ranging from HR and
administration to Sales and gallery
development

Jake Bishop

Co-founder and director of AIM lsted Loungars pic

Also currently on the boands of Hub Boo,
Moose Drink, Foodstufl and an invesior in
Hugag and Hidden.

Jake was an early custormer of Hidden Gallery
bacoming an invesior and advisor in 2019, His
operational and growih expenience as a board
member and his involvement in private equity as
both @ recipient and investor brings additonal
knowledge and exparience 10 the business



Presenter Mame
2025
Solutions Group -
A oreca Overview

The SOlUtlonS Group 01 The risk of staying the status quo
Google Slide Decks .

Google Slides Template 02 industry InsightsiChallenges

03 Use case: Inventory (Visibility, Traceability, Accuracy, Verification)

Presentation template
Ski"S_ 04 Use case; Last Mile
Google Slides
Photoshop 05 Use case: HazMat
lllustrator

06 Innovation
. & e 07 Partnership
Client_ DENNISON MAKING POSSIBLE
Avery Dennison 08 Appendix
Classification: Avery Dennison - Confidential 2
What's Happening in the Industry
Core Capabilities: Inbound/Outbound Inventory Verification @S
Customer Expectations Amazon Effect Digital Transformation Trends
Expect: abélity to buy at any tima Revolutionized the supply chain: RFID MNearsharing
of location. expedited delivery enhanced customer Bxpectations ,
. price transparency: real-time forewer. Accounts Tor 399 of all loT Micro-fu
.1.- shipment visihility retall ecom sales in the US., Data Analyeie
\{N Predictive Modaling AD Apps Suite: Android & i0OS
s .
e ’
- g ,, v S All AD Apps are available on:
#’{iﬁ f,.‘*'ﬁ? AD Logiskics Mastior Dick Claseifcaticn: g - Android & 105 platforms [customers can use a mix of both if desired)
. *i# - ;1# 3t - Mobile devices (Android Mobile, iPhone. iPod Touch, etc.)

- Tablet devices [Android Tablets, iPads, etc.)
Use more portable mobile devices for moving around in the restaurant
Use larger screen tablet devices that can be fixed mounted near a printer. etc.
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Adopting Organisation
RESPOI'ISih’Ie Al Focus: taking the lead

; Talent: Al educalion
A practical approach and framework Ecosystem: responsible Al

implementation

Responsible Al
and ERM

>>>>> Getting started

ERM

Responsible Al

Tech deck . -
What is Responsible Al?
Taking deliberate steps to
make Al solutions ethical,
responsible and accurate.
Skills_ / 7 .
PowerPoint 7
Photoshop /}/2 Responsible Al is the practice of designing, building and
lllustrator “ deploying Al in a manner that empowers people and businesses,
and fairly impacts customers and society — allowing companies
to engender trust and scale Al with confidence.
Client_
Active Matters The ERM Data Lab and Innovation Incubator have a pipeline of

products that leverage data and use advanced analytics to drive
business outcomes for clients. As we build more solutions in this
area, we must understand and consciously and deliberately
design Al responsibly.

B gt 0 Ty D0 Weorderde Gomap urded srdoos & afaaten | A7 8 igiin laseramd 1
Humrd o Few e an b reeeded or eenlied o e e By e e s o el v LR "

The business of sustainability ER



Positive Feedback
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Caesarstone porcelain marks a new leap FEAll o i A of =7+
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In-Sync S | | Pt i inam. However, wants Book

Technology S | | | | - Match to be introduced asap”

Koy “Very impressed with the
All designs avallable in 12mm thickness way the porcelain cut and
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Just Like You

In-Syne Technology For us, sustzinability is more
In-Sync Technology creates seamless Silvax™ bullnose edge than a goal. it's a principle.

design continuwity acrass body, surface, with In-Sync Technalogy o 1 ' ; Aligned with the essence of
and edge, by blending pure raw Multl Appllcatlﬂn i our time, we hold a steadfast
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: a1 of materials to manufacturing
Enhance your space: Caesarstone ! f m L and end use, we take responsibility
surfaces elevate home design with i |. | M for promatirg mm that
unmatched style and durability ; {1 lead to change in our market
towards a greener future. It's a
core commimment that extends
throughout our entire neiwork
of valued bisiness partners,

Caesarstone

(0 caesarstone
(O cacsarstone

Skills_ ; ald. | , |
PowerPoint presentation T, 4 __ ' Forward Design
> I " Cacsarstone has been at the

forefront of surface lEL‘.ﬁi&'_!'l and
innovation for more than 35 years.

Client_ S :
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Asentry

Skills_

Presentation
title

Apnl 2024

asentry

Contents 2
1 Contents title
2 Contents title
3 Contents title 0.0 Chapter Header
4 Contents title
5 Contents title

PowerPoint template

Client_
Nous Partners

Stats with copy slide
Arabia est conserta,
ex alio latere
Nabataeis contigua
opima varietate
conmerciorum

= castrisque oppleta
validis et castellis,
quae ad repellend.

Ba 3 B3

= GERMANY

« UNITED STATES
= EUROPE

= CHINA

Title

200%

0.0 Chapter Header

Title

3bn

Title

0.3

Arabia est conserta, ex
alio latere Nabataeis
conligua opima
varietate conmercionm
castrisque oppleta
validis et castellis, quac
ad repellend.

Arabia est conserta, 8x
alio latere Mabataes
contigua opima
varietate conmerciorum
castrisque oppleta
validis et castellis, quae
ad repellend.

Arabia est conserta, 8x
alio laters Mabatawis
conligua opima
vanetate conmerciorum
castrisque oppleta
validis et castellis, quae
ad repellend.

Presentation Title

Quam ob rem cave Catoni
anteponas ne istum qui dem
sapientissimum iudicavi huius

enim facta que vestrum loguar.

Orientis vero limes in longum
patens, quam plagam
cognomentum.

Title
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2024 Presidential Election outlook

Polls continue to indicate a historically close race, with battleground averages well within margins of arror

4/ ' \ ; -: R Mational Polling Average Over Time ! Battleground States Polling Averages ?
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Client_
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IYC Yachts

Skills_
Keynote template

Client_
Nous Partners
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Marketing Timeline

Slep 1

Central Agroement Signad

This agreement outlines the terms
and conditions of our collaboration,
including the duration of the
AFFCCMENT, COMMIssion rates,
marketing strategies, and
responsibilities of both parties.

IYC

| VESSEL HAME G00°'00° (00 0O0H )

Slep 2

Content Craation & Review
Following an alignment on

vision and goals for the yacht's
promation our expert team
works on high-level production
Throughout the process, we
maintain open communication
chaninels for collabarative review
and feedbachk

CENTRAL AGENLTY =

Anytime. Any place.

Slep 3

Strategic Marketing & Promotion
Our dedicated marketing team will
wark tirelessly to promote your
yacht through various channels
This includes online platfarms,
yacht shows, industry publications,
social media, and targeted
campaigns aimed at reaching
gualified buyers worldwide

Slep 4

Hegotiation & Sale

Your skilled broker wall handle all
negotiations an your behalf,
weorking to secure the best possible
deal for you, They will carefully vet
potential buyers, ensuring they are
r|||..||1|;i..j]|'.l 1_',||_b.].|}-|_" and genl,ril N:hl
interested in purchase. Once a
suitable offer 15 presented, we wall
guide you through the sales
process, prowding expert advice
every step of the way.

VESSEL MAME 0

Wantuchet

Bowbryard

Haontenegro

Slepbs

Closing & Aftercare

Upan rf.lr_f'qu: an agr eerment with
the buyer, we will facilitate the
closing process, We offer ongoing
support and assistance to address
any post-sale concemns or

IEl_li,liI CIMENLS YOu may have,
ensuring your satisfaction long
alter the deal s dome

HMIDDLE EA

Disbsai




Investors deck

Skills_
Keynote
Photoshop
lllustrator

Client_
Whistle agency
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MTA ITALIA ARE PUSHING THE STANDARDS FOR

GRAND PF
MOTORCY
R ANCSENICS

— PITLANETOURS
— The spectacle of multiple racers wheelto — MEET AND GREETSWITH THERIDERS
wheel at 220+mphis unrivalled in sport for =— PREMIUM CORPORATEHOSPITALITY

YOUR BRAND spoed, gutsand audacity  TOPLEVEL BUSINESS CONNEGTIONS
AT THE cENTRE — Getyourbrand inthe worlds mostexciting

and up-comingrace teamwho will take this
OF GUTSY s

SOm+

MOTOGP, THEGRAND PRIX MOTORCYCLE
RACING ASSOCIATION, REACHED OVER
D MILLION SOCIAL MEDIA FOLLOWERS
INSEPTEMBER 2020,

— Motor racing takes manand machineto the

edge of their capabilities in a cauldron of
high pressure, high stakes racing




I have great experience over the last 20 years in working with
start-ups and SME's. These projects usually involved me
designing everything from the initial concept, design and
creating the brand identity right through to the website design
& builld - and everything in between.

Smaller projects



WDA Automotive website design

An impactful website for an automotive marketing agency.

| helped them take their thoughts & ideas for the project into a
punchy, driven website.

wda-automotive.com

Skills_
WordPress design & development
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REVVED UP AND ;
MOTORSPORT OBSESSED.

UNRIVALLED
AUTOMOTIVE MARKET
KNOWLEDGE AND
UNDERSTANDING

Real marketing engagement takes creativity, o strategic approach

A Audence Engogement Srorcing Industry News nughts
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THE BENEFITS AND CHALLENCES OF LUXURY CAR BRAND
EXTENSIONS
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https://wda-automotive.com/

Delta-Omega

New logo, branding and website design to promote CBD/Hemp derived
exotic Cannabinoid formulations. This exciting project was derived from an
engineering client of mine, based in the states, who set up a business to
sell produce manufacture and derived from CBD/Hemp derived exotic
Cannabinoid formulations. My task was to help brand this venture and
breathe life and colour into the brand.

Skills_

Identity design

Advertising

Poster design

Packaging design

WordPress design & development

DELTAGOMEGA

INTRODUCING THE NEW CRAZE TO VAPE

Turmn on, tune in, vape out

DELA-Q2
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Believe the hype

Try the high
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IID Architects

| worked with the team at IID to design a developed a very clean,
minimal website for 11D Architects. Clean well thought out layouts, an
interesting portfolio section, mixed in with video and illustrative
elements made for a minimal stylish design.

www.iid.co.uk

Skills_
WordPress website design & development
Video editing
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https://www.iid.co.uk/

MAYA Productions website - Website design

Maya Productions bring together organisations and individuals who passionately want their work to
enable social change and racial justice in the arts. | redesigned their website with a beautifully and
engaging design, featuring background videos as the hero sections on the main pages and lots of their

fantastic photography. | also edited and mixed the video clips to create all the hero movies on the site.
It was truly a fun and very rewarding project to work on.

mayaproductions.co.uk

Skills_

Website design

WordPress design & development
Video editing

Homa Ouwrwork  About us aya 2

DIVERSE THEATRE THAT
CREATES CHANGE

\IN) A

MAYA PRODUCTIONS

MAYA PRODUCTIONS BRING TOGETHER ORGANISATIONS AND
INDIVIDUALS WHO PASSIONATELY WANT THEIR WORK TO
ENABLE SOCIAL CHANGE AND RACIAL JUSTICE IN THE ARTS.

N

axploring bla

BENNY AND THE GREYCATS

MK

THIS FRESH, FUNNY AND PERTINENT PLAY EXPLORES
FRIENDSHIP, THE NORTH/SOUTH DIVIDE, AND BLACK IDENTITY

AGAINST THE BACKDROP OF THE CAPITALS CHALLENGING

MAYA'S LATEST PROJECT IS A REFRESHING, URGENT AND
MUSIC INDUSTRY. DARING NEW PRODUCTION IN DEVELOPMENT CALLED

Jciation with Little Mighty, worked with talented witer anc hip hop artist Jonny Wright/AKA XYM BENNY AND THE GREYCATS.

THE PLAY IS ROOTED IN WORKING CLASS NORTHERN CULTURE AND FOLLOWS A
MIGRATION JOURNEY EXPLORING THEMES OF CULTURAL HERITAGE, MENTAL HEALTH,

THE LEGACY OF COLONIALISKI AND MUSIC.
MAYA PRODUCTIONS IN ASSOCIATION WITH LITTLE MIGHTY AND IN A CO-PRODUCTION WITH
HARROGATE THEATER.



https://mayaproductions.co.uk/

_) Revolution

Revolution Events - Brand identity & website design

Long term client of mine Revolution Events, | designed their brand identity and website a few years
back. Bright, fun and colourful it still looks great today. Recent work with them has been to re-
design all their own events websites.

revolution-events.com

Skills_
Brand identity design
WordPress design & development

o HE\rﬂlutiﬂn lemes Abowt =Conferences Exhibitlens Awerds Resdshows Rowndisblas Internatlensl Clanis K

The perfect recipe for successful, siress-free
EveMs. .. every time.

We're specialists in desioning and delivering high impact business events - hand-crafting every project to satisfy our clients.

Corference.s Exhibitions



https://www.revolution-events.com/

LeBeck Internationsl

LeBeck International are specialist international security and risk
management advisers based in Bahrain, whose managing director is a
former special forces and Bomb Disposal Officer with the British Army.

After reviewing the way that LeBeck International communicated and looked
at key competitors, we proposed a highly distinctive and slightly mysterious
market position. This perfectly supports the way the company keeps its
clients safe and secure with meticulous planning based on deep experience
in this highly specialist field. The new and refined brand identity, website
and an intriguing design for a brochure enabling the business to grow
internationally.

lebeckinternational.com

Skills_

Design & branding

Art direction

Brochure design

WordPress website design & development

Le Beek International is a leading
specialist security and risk
consultancy

Mega CHE Profecty



https://www.lebeckinternational.com/

Freelance designer

A highly experienced, creative brand &
presentation designer/artworker /
Wordpress designer/developer

Martin Philpot +44 7875972029

martin@puregraphic.design
puregraphic.design



mailto:martin@puregraphic.design
https://puregraphic.design/agency/



